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PRESIDENT’S REPORT
AL TAYLOR

This time last year I was sketching out the 
structure for my report for inclusion in the 2014 
WAM Annual Report – my first one. After a year 
or so on the Board - and only a short time as 
President - in the first instance, my position was 
one more of observation.

I have been involved in the WA music industry for a 
long time, and have always held the view that, in WA, 
we punch well above our weight when it comes to our 
contribution to the national and international music 
scene. But, being part of WAM, and more at the coalface 
per se, you are exposed to a whole lot more, and it is 
literally astonishing what is happening here. What a rich 
vein of talent we have, and it’s extraordinary what is 
being achieved across all aspects of the sector. Hence 
my firm view at the time was that the value of our 
industry was fairly under-realized. 

Well, given what has happened in 2015, one might 
consider ‘fairly under-realized’ a huge understatement. 
What an incredible last 12 months it has been for WA 
music. Just a cursory scan and you have more than a 
bunch of high profile successes.

Methyl Ethel, who recently finished a series of shows at 
SXSW (where I heard they were marked by the SXSW 
powers that be as ‘the ones to watch’ in 2016) have 
had a massive year. Signed to Remote Control, they 
impressed the likes of Rolling Stone, NME and 4AD, the 
latter to whom they were subsequently signed to. 

To many, Troye Sivan appeared to come out of nowhere. 
With his debut album going to #1 on iTunes in 23 
countries (and that was just for the preorder), he was 
everywhere, covering a lot of ground in the States and 
amassing a formidable fanbase, including some seriously 
influential international artists. 

A duo formed by school friends Naomi Robinson 
and Conor Barton (aka Mosquito Coast) won triple j’s 
Unearthed High, while Tired Lion deservedly took out the 
major Unearthed prize. In fact, WA music did a firm job of 
owning triple j, with multiple appearances in the Hottest 
100 and some spectacular renditions on Like A Version.

Beyond that, Ruby Boots, Grrl Pal, Ta-ku and many more 
- across all genres, the list of successes was seemingly 
endless. Not enough? How about that Grammy 
nomination for Tame Impala’s 2015 album Currents! Think 
about the significance of that for a moment. Yes, I think it 

is pretty safe to say that the WA music industry here is a 
major force – no question. But, as with my observations 
last year, it continues to be seriously under-realized.

Knowing this going into 2015, Mike, the team and the 
Board locked ourselves away to pull together a strategy 
that would see WAM emerge more focused - with a clear 
plan for the next three years.  We have done a good 
job in the last year or so in firming up our financials and 
can now pay attention to the things that matter to the 
industry and that are aligned to our drive to champion 
WA music.

Rather than spread the organisation thin, there are 
three key pillars - Recognition, Education, Engagement. 
It might appear a little simplistic, but there is a robust 
strategy behind this. Put simply, our focus is on garnering 
greater recognition of the role and contribution of WA 
contemporary music in this state, the need to assist and 
facilitate the development of those wanting to progress 
in the WA music industry and to ensure that business, 
government and, most importantly, industry, are 
engaged in the WA Music industry.

As promised last year, our commitment is locked away 
to undertake serious research to more formally clarify 
the social and economical impact WA music has on this 
state and beyond. We have partnered with Edith Cowan 
University who are leading the study, and we expect the 
first round of results from the study available shortly. It 
is a vital piece of work that will become a key tool in the 
delivery of our strategy in both the short and long term. 

President’s
Report

wam.org.au

 Birds Of  Tokyo at State Of The Art by Chris Kerr
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We have some really interesting developments 
underway that will contribute significantly to assisting 
people wanting to progress in this industry in a serious 
way, and we have spent – and will continue to spend – a 
lot of time and energy talking to influencers about what 
this industry is achieving, why it is so important and how 
it needs to be better supported.

But, back to 2015. As promised, we lifted the bar. 
The WAM Festival and WA Music Conference were 
standouts. The conference held at the State Theatre 
Company was slick, and every delegate spoke positively 
and emerged charged and even more committed. 
The Saturday Spectacular and Block Party were simply 
amazing, and - for me - there was almost too much to 
take in. The WA Music Awards were a great time, and 
we are committed to ensuring that recognition of those 
in the industry is lifted to another level and appropriate 
time is given to appreciate and acknowledge those that 
have done amazing things.

It’s been a big year. We lifted our programs, events and 
actions another few notches, but we are far from done. 
And we couldn’t have done what we have without the 
extraordinary passion and dedication of the WAM team, 
lead tirelessly by Mike Harris. Also the WAM Board, 
who give up their time to do what needs to be done 
to progress the industry. And, of course, thanks to our 
members. 

Finally, I want to pay special acknowledgment to two 
outgoing Board Members – David Hyams and Simon 
Reed. Simon winds up seven years on the Board, and 
to say he has been a committed contributor would be 
another massive understatement. Thanks Simon from all 
of us for your passion, guidance and splendid council. 
David Hyams finished up after 17 years, including a 
stint as President in 2006 and 2007. David, you will 
be missed - thanks from all of us for your leadership, 
dedication and insightful perspective. Both of you have 
left an indelible mark on WAM and the industry.

Onwards and upwards.

“Being part of WAM, and more at the 
coalface per se, you are exposed to 
a whole lot more, and it is literally 

astonishing what is happening here.”

Al Taylor, WAM President

President’s
Report

wam.org.au

Tired Lion at Block Party by Rachael Barrett 
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CHIEF EXECUTIVE 
OFFICER’S REPORT

MIKE HARRIS

Twelve months ago I reported that the previous 
year (2014) had been a year of recovery, which 
was essential at that time. Well, 2015 was a 
year of consolidation that exceeded initial 
expectations, which was exactly what was 
needed; WAM delivered all it set out to do, and 
the organisation is now well positioned for what 
lies ahead.

As an organisation, we are striving to deliver strong 
outcomes that advance all sectors of the WA music 
community, and expose local music to the broadest 
audience. Most Western Australians have some touch 
point with music in their day-to-day lives, and we want 
that to be increasingly West Australian Music.

2015 saw WAM set out to consolidate more funds into 
reserves. This key objective was met, the year seeing us 
deliver a surplus of $40,416 against a budgeted surplus 
of $26,760, giving WAM accumulated reserves of $60,183 
as at 1 January 2016. This may sound unimportant, 
boring even, but WAM’s ongoing health is in so many 
ways aligned to our financial stability. In the current 
competitive funding environment, if we do not appear as 
if we are a strong investment then other organisations will 
get ahead of us. Of course, that said, diversity of revenue 
and a lesser reliance on funding is a key challenge lying 
ahead.

WAM delivered programs across the state in 2015, 
including seeing us enter into new territory with a 
landmark relationship with Karlka Nyiyaparli Aboriginal 
Corporation, a traditional owner group in the Pilbara that 
supported Sounds Of The Pilbara II: Songs In Language. 
The WAM Festival and Conference went from strength to 
strength and continued to extend the local industry, and 
more widely into developing audiences. We continued to 
recognise the cream of the industry, whether through the 
WA Music Awards or the Song Of The Year.

WAM also immersed itself into key sector issues, lobbying 
and advocating on behalf of music in WA, and played 
a central role in the debate about live venues in 2015. 
WAM will continue this into 2016 and beyond. We were 
involved in the Perth Venues Action public meeting, and 
were influential in working with the DCA on their live 
venues report. 

In 2015, WAM, in conjunction with ECU Joondalup, 

instigated a crucial, high-level, piece of research into the 
scope of the music industry in WA. These things come 
about on a national level quite regularly but only ever 
give WA scant focus. This will be a pre-cursor to a greater 
investigation into WA’s music industry and its importance 
to this state’s economic, social and cultural well-being.

‘History is bunk’ (paraphrasing Henry Ford) may or may 
not be an accurate reflection, but how WAM needs to be 
judged lies ahead not in the past. WAM needs to work 
at many levels to nurture, support and help drive the 
WA music industry forward to ensure that a long, proud 
history as Australia’s leading music scene continues.

The state of the live music scene continues to be of 
utmost importance, and it is true to say that, while 
venues have always opened and closed, it’s never been 
harder to open a new venue. ‘New’ venues opening have 
mostly been built upon pre-existing ones, complete with 
transferred liquor licenses, and re-purposed towards 
live original music. Coming about from the work of 
2015, WA will chair a Live Music Roundtable, with both 
representation from the local music sector and relevant 
government agencies, in order to put regulatory reform 
on government’s agenda.

Chief Executive
Officer’s Report

wam.org.au

The Love Junkies at Sunday Best at Fremantle Arts Centre by Rachael Barrett
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Audience development will be a key priority in 2016 
and beyond. It is crucial that WA music - both live and 
recorded - is finding new audiences to engage with. This 
may include kids in schools playing music; local music 
having a greater role to play in the advertising industry; 
more attendances at more gigs and in more venues; and 
more music listened to via traditional or digital sources. 
We must also look to new markets; yeah, sure, everyone 
wants to make it in the US, but there are other, potentially 
massive, markets looking for new music experiences.

Another crucial priority to address in 2016 is undertaking 
further research projects that highlight the social and 
economic importance of the local music sector, and 
using that intelligence to influence how governments 
support or invest in contemporary music; to strive for a 
better deal for music.

Thankyou to the dedicated WAM staff that work 
tirelessly to generate and deliver projects that benefit 
all. Thankyou to WAM’s president Al Taylor and all the 
Board members: your support and input is invaluable. To 
interns and volunteers: we couldn’t have done it without 
you. Members: your faith and membership is integral 
to everything WAM does. And thankyou all those who 
have supported WAM in 2015, and in many 
cases a lot longer; may your loyalty be long 
and mutually beneficial.

Chief Executive
Officer’s Report

wam.org.au

Q
uay N

ote Boat Party by Rachael Barrett

“As an organisation, we are striving to 
deliver strong outcomes that advance 

all sectors of the WA music community, 
and expose local music to the broadest 

audience. Most Western Australians have 
some touch point with music in their 

day-to-day lives, and we want that to be 
increasingly West Australian Music.”

- Mike Harris, WAM CEO
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THANKS

Thanks

wam.org.au

During the course of the year, WAM entered into funding and sponsorship arrangements with many 
businesses, organisations, funding bodies, and media organisations.  As well as delivering brand exposure 
for our partners through our music-based programs, we also achieved community outcomes for business 
and local government. Each of our partners, no matter how big or small the contribution, allowed WAM to do 
the thing that we do best – bring original, contemporary music to life throughout WA. Thank you all for your 
support of the work we do, including:

303Lowe | 720 ABC Perth| Artisan| Berklee Online| Blackbird Studios| CCA Productions| Clancy’s Fremantle| Concept 
Music| Cool Perth Nights / Mojos | Country Music Club of Boyup Brook| Crank Recording| Debaser Studios| Diskbank| 

Fairbridge Festival| Firestarter Distribution| Fremantle Records| GibSONICS / Belltones Studio| Jai Morris Design 
Music Feedback| Mustang Bar| Newport Hotel| Noongar Radio| Office of Road Safety| Perfect Pitch|  Pilerats| Poons 

Head| Rada Studios| RTRFM| RØDE Microphones| SAE Institute| Shanghai Twang| Sonic Lolly| Soundbaker| Sovereign 
Studios| Sumo Sound| Sunset Events| The Au Review| The Ellington / Perth Jazz Society | TheMusic.com.au| The Music 

Network| Tone City| Tone Deaf| Underground Studios| X-Press Magazine
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DEVELOPMENT & 
FUNDRAISING

GEORGIA KENNEDY

Despite the upheaval the sector experienced 
as a result of changes in arts sector funding 
Australia-wide, 2015 was a year of successes in 
Development at WAM. 

Cuts to the Australia Council’s funding and creation of 
the Federal Ministry’s Catalyst funding program threw 
the whole arts community into a spin, and the economic 
downturn and collapse of the mining sector impacted 
businesses across every sector, with many organisations 
cutting or reducing their community investment 
programs. Despite these conditions, WAM achieved a 
better position than our budgeted income.

WAM has traditionally been highly dependent on grants 
and corporate sponsorship to fund our range of projects. 
To diversify our income streams and unlock further 
funding opportunities, WAM successfully applied for 
deductible gift recipient (DGR) status with the Australian 
Taxation Office. Our certification was granted mid-year, 
which means that WAM is now open to receive tax 
deductible donations.

HIGHLIGHTS OF THE YEAR

 • Starting a fundraising program from scratch can be 
daunting, and to assist me with the establishment of 
our fundraising strategy and program, I have been 
very fortunate to be mentored by Vicki Rasmussen 
from Xponential Philanthropy.

 • Kicking off our fundraising program late in 2015 
was a wonderful opportunity through WA author 
and doctor Peter Burke. Peter was driving to work 
listening to RTRFM and heard a track from that 
week’s local feature album, Sounds Of The Pilbara 
ll: Songs In Language. Peter was so moved by 
Pinakarraji by Greg Gardiner, and impressed by what 
WAM is doing in regional WA, that he elected to 
donate the proceeds from the first run of his new 
book, Wettening Auralia, to WAM.

 • The downturn meant that WAM had to think more 
broadly when determining which businesses to 
approach for sponsorship, and this thinking lead 
to the highly successful Wheatbelt Touring Circuit 
program.  Program partners the RAC, Country 
Arts WA (through the LOUDER regional music 
touring fund) and the Wheatbelt Development 
Commission found alignment through the project.                     

Two of the aims of the project are to 
enrich regional life through live original 
music, and contribute towards keeping 
people safer on the roads, particularly in the 
Wheatbelt where the incidence of serious or 
fatal crashes is 11 times the metropolitan average.  
WAM delivered ten tours of three gigs each at various 
regional centres throughout the region, drawing strong 
audiences across the board. In fact, in Bencubbin, a town 
of around 160 people, we managed to pull a crowd of 
190!

 • WAM broke new ground in 2015 by entering into a 
partnership with traditional owner organisation Karlka 
Nyiyaparli Corporation, who supported the Sounds Of The 
Pilbara ll: Songs In Language.

 • Another major partner on this project was Celebrate WA. 
Over the past three years, WAM has forged a fruitful and 
substantial ongoing partnership with Celebrate WA across 
several programs and activities.

 • Through the WAM Festival, WAM re-engaged Healthway 
and celebrated the continued support from the City of 
Perth, and with the addition of the Sunday Best element, 
brought the City of Fremantle on board too.

Development &
Fundraising

wam.org.au

Peter Burke book launch
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Development &
Fundraising

Wheatbelt Touring Circuit by Brad Serls

“RAC have partnered with WAM since 2012 to deliver the Wheatbelt Touring Circuit, an initiative 
designed to increase musical activity in regional WA by nurturing local talent and increasing the viability 

of local venues.

This project has not only helped bring vitality to the region, it has allowed RAC to connect with Wheatbelt audiences 
to start an important conversation about the significant road safety issues affecting their communities. Furthermore, 

the project has provided RAC with a non-traditional platform to draw attention to these confronting issues in a meaningful 
and relevant way.

WAM is passionately West Australian and their expertise have helped guide the project in a way that is tune with local attitudes and 
lifestyle. The project’s success is testament to WAM’s flexibility, creativity and drive, mixed with their local knowledge and reputation. 

Their support of our message has been unwavering, making them an excellent project partner and organisation who we are very proud to 
support.”

Kendell Terrell - RAC Sponsorship Coordinator, Advocacy and Members

TESTIMONIAL

10
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Audiofly activation at WA Music Conference, 
photo by Rachael Barrett

“Thank you WAM for giving 
life to the streets of Perth! The 
WAM team did an outstanding 
job, designing a spectacular four 

day program. Audiofly were thrilled 
to be a part of this year’s festival; 

we had great pleasure in celebrating the 
talented artists at the WAM Awards and it 

offered opportunities for us to connect with 
local artists and likeminded people. Audiofly 
would be most pleased to work with WAM 

again in the future.”

- Karen Lacheta, Marketing 
Coordinator, Audiofly

Testimonial

wam.org.au
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WAM membership numbers continued to grow 
in 2015 with the membership platform providing 
convenient signup and renewal options for 
members. They could also take advantage of an 
increased range of third party members benefits 
in addition to the popular benefits already in 
place such as the free legal consultations, Qantas 
and Virgin excess baggage deals, insurance 
discounts and special rates for BIGSOUND 
conference passes.  All up, we had 20 businesses 
signed up to offer WAM Members discounts and 
added benefits.

Looking ahead, WAM will deliver more interactive 
opportunities for WAM members such as video 
streaming WAM workshops and WA Music Conference 
panel sessions via the WAM Members section, as well as 
hosting member networking events to encourage greater 
awareness of WAM programs, increased membership 
numbers and enhanced industry connectivity and 
information sharing amongst WA’s music community.

Membership

wam.org.au

Methyl Ethel at Block Party by Rachael Barrett 

MORE INFO
wam.org.au/membership 

ADDITIONAL HIGHLIGHTS

 • The highest total for 2015 was 445 
memberships accounting for 746 individuals

 • 2015 saw a 23% increase in membership retention

 • Largest age bracket is 26-35

 • Gender split in 2015 was 29% Female members 
and 71% Male members (for people who specified) 
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CLAIRE HODGSON

WORKSHOPS

In 2015, WAM workshops successfully provided 
industry skills development and networking 
opportunities for 115 members of the WA 
music community over two installments of the 
Music Industry Sundowner Series (M.I.S.S.), 
plus through the introduction of a bespoke new 
workshop for WA based songwriters, Higher 
Note. 

M.I.S.S.

Continuing the successful partnership with APRA AMCOS 
in 2015, WAM co-presented two installments of the 
popular Music Industry Sundowner Series (M.I.S.S.) 
on topics - including social media & publicity, and 
songwriting - in sessions that featured big name industry 
leaders like LA-based music digital guru SuzAnn Brantner 
(Owner, The Family Business), Grammy Award-winning 
producer and songwriter François Tétaz (co-producer of 
Goyte’s Somebody That I Used to Know and Ricky Maymi 
(guitarist, The Brian Jonestown Massacre). The workshops 
were open to the public and saw 100 attendees take part 
in the sessions. Encouraging accessibility, the workshops 
were free for WAM or APRA AMCOS members or 
charged a low door fee of $10 for non-members.

HIGHER NOTE

Also happening in 2015 was the bespoke workshop series 
Higher Note, which provided essential skills development 
and networking opportunities for WA-based songwriters. 
The two-day intensive workshop featured:

 • Presentations from 17 local and national experts

 • 17 sessions on a range of music business topics

 • 15 songwriters participating (eight female and seven 
male artists, with three songwriters being regionally 
based) 

The Higher Note series 
received plenty of positive 
feedback from the attendees 
and will be featured again in 2016, 
the next series to be aimed at emerging 
songwriters who have little or no connection 
to the wider music industry, and who would 
benefit greatly from the opportunity to develop 
their skills and networks to help progress their music 
careers.

MORE INFO
wam.org.au/what-we-do/industry-development/ 

“Thanks SO much for organising the 
Higher Note series - it was fantastic! 
My brain is buzzing and I’m still on 

a high! Feeling very inspired and 
motivated so thank you so much for 

all your hard work!!”

- Ezereve, Higher Note participant

Workshops

wam.org.au

Higher Note
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REGIONAL
NIGEL BIRD

Another huge year of regional music projects 
including Sounds Of The Pilbara II: Songs In 
Language, 10 regional tours as part of the 
Wheatbelt Touring Circuit and an expanded 
fourth partnership with the Dowerin Field Days 
event. WAM’s Regional Roundtable meeting also 
returned, consolidating its importance as part of 
the WAM Festival.

WHEATBELT SONGWRITERS 
SHOWCASE, GWN7 DOWERIN 
FIELD DAYS

The 2015 Wheatbelt Songwriters showcase offered 64 
paid pop-up performances to Wheatbelt artists at the 
biggest event in the Wheatbelt region. Over 20,000 
people attended the event over two days in August. Ruby 
Boots came to perform the headline set at the Dowerin 
Sundowner event and conducted career workshops 
for the Wheatbelt Songwriters on both days. Now in its 
fourth year, the partnership between WAM and Dowerin 
Events has encouraged other similar events in the region 
to enquire about similar opportunities for Wheatbelt 
songwriters.

REGIONAL ROUNDTABLE

The 2015 Regional Roundtable featured presentations 
and discussion from state based and for the first time 
national music industry professionals, covering topics 
including; funding, touring circuits, house concerts, 
regional synchronization opportunities and how 
regional development commissions can play a part of 
contemporary music in regional WA.
The ninth annual meeting hosted 25 invited regional 
representatives and speakers. The meeting is highly 
valued by attendees and the intra-regional networking 
opportunities are considered to be a major strength of 
this initiative.

MORE INFO
wam.org.au/what-we-do/regional

Regional

wam.org.au

Georgie Sadler by Brad Serls
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NIGEL BIRD

REGIONAL: 
WHEATBELT 
TOURING CIRCUIT

After a successful pilot program in 2012, the 
Wheatbelt Touring Circuit project was engaged 
for a full annual program. With a focus to build 
new audiences for both Wheatbelt and other West 
Australian-based artists, the project attracted 
impressive audience numbers to the shows.

The community engagement of this program was further 
strengthened through a partnership with the Narrogin 
Musician’s Association, who helped to provide local 
support acts for second half of the program at events 
held at The Quindanning Inne. Project partners 
included The RAC, Wheatbelt Development 
Commission and Country Arts WA through 
their LOUDER Contemporary Music 
Touring program.

ADDITIONAL HIGHLIGHTS

 • The series ran for 10 monthly tours, landing 30 
shows in 13 Wheatbelt centres

 • Total audience numbers amounted to 4,326, with the 
biggest show attracting 980 people, and the average 
audience being 144. In other words, bigger audiences 
than average shows in the metro region!

 • It provided 51 touring and local performance opportunities 
for West Australian artists, including 37 paid 

performance roles for Wheatbelt acts (with 72.5% of 
the acts used coming from the Wheatbelt)

MORE INFO
wam.org.au/what-we-do/regional/touring

Wheatbelt Touring
Circuit

wam.org.au

Tim
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heatbelt Touring Circuit 
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The Sounds Of series returned for the seventh 
incarnation of the project, this time with a focus 
on recording songs in Indigenous languages from 
the Pilbara region. 

A pop up studio based in South Hedland recorded 
primary school children from year 1 upwards through to 
senior elders aged in their ‘70s and ‘80s, singing songs in 
five First Nation’s languages.

A groundbreaking major partnership with traditional 
owner Aboriginal corporation, Karlka Nyiyaparli, and a 
strong locally-driven partnership with the peak Aboriginal 
language centre in the Pilbara, Wangka Maya, were key 
to the cultural strengths of the project.

 

ADDITIONAL HIGHLIGHTS

 • The album contained 26 tracks from 14 
contributing artists in five languages, three of 
which are severely endangered

 • A partnered public launch event was held at South 
Hedland Town Square with over 400 people in 
attendance. A sponsors and media launch was also 
held in Perth

 • Over 2,500 CDs distributed to local communities 
(including every school in the Pilbara); local and 
national radio and media; local, state and federal 
government; and WA Pilbara tourism operators

 • The CD was also distributed at the Pilbara Aboriginal 
Languages Conference, National Indigenous 
Languages Conference and the National Indigenous 
Tourism Operators Conference

 • Radio airplay across Australia, with highlight coverage 
including interviews and airplay on ABC and being 
made RTRFM Feature Album

 • Over 3,500 combined Soundcloud plays from all over 
the world

MORE INFO
wam.org.au/what-we-do/regional/sounds-pilbara

Sounds Of 
The Pilbara

wam.org.au

Bruce Thomas-Chairperson of Wangka Maya

Sounds O
f T

he Pilb
ara

 CDs by Naomi C
ra

igs
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INTERNATIONAL
MIKE HARRIS

WAM’s international strategy sits across three 
areas: it seeks to understand world trends and 
intelligence, and bring them home to WA. This 
may be via attendance at internationals events 
or through bringing international delegates to 
WA for the WA Music Conference; entering into 
music exchanges to both expose WA acts to 
international audiences, as well as international 
acts to the local scene; and we look to help 
boost the impact of local acts at international 
showcasing events.

In 2015, WAM’s CEO attended a number of international 
events, and these all contributed to WAM’s programs and 
activities. Reports of all three are available at www.wam.
org.au.

• Music Cities (Brighton, UK) is a one-day symposium 
(held in conjunction with The Great Escape), which 
drills down on the role of music in activating and 
animating urban areas. Cities such as Liverpool, 
Groningen and Berlin all point to music as central to 
their rejuvenation; economically and culturally.

• The Great Escape (Brighton, UK) looks at music 
industry issues and best practice with a leaning 
towards publishing, digital and marketing of 
contemporary music. The conference activity sits 
alongside a festival utilising numerous venues across 
Brighton. Disappointingly there were no WA bands at 
the festival.

• Music Matters and Music Matters Live (Singapore) 
looks at the music sector in an Asian context, and 
with a leaning towards the big end of the business. 
The Live component hosted the SWAM exchange 
program.

Each of these events delivered knowledge and content for 
our own WA Music Conference and workshops program, 
as well as identifying the most suitable international 
speakers to bring into Perth. International delegates at 
the 2015 WA Music Conference included Archie Hamilton, 
Split Works; Fred Pessaro, Noisy/Vice; Justin Sweeting, 
Clockenflap Asia; Sammy Shirra-Moore, Music Matters. 
The participation of these delegates was very important 
and lead to immediate successes such as offers to 
perform at Split Works’ Echo Park Festival in 2016.

International

wam.org.au

Coin Banks by Rachael Barrett

WAM’s Singapore Western Australia Music exchange 
(SWAM) offers opportunities each year for WA bands 
to be showcased at the Music Matters Live events and 
play before not only new audiences, but also sector 
heavyweights from across the globe. In 2015 Morgan 
Bain, Coin Banks, Our Man in Berlin, Courtney Conway 
and Angus Dawson were SWAM participants, playing 15 
showcases between them at Music Matters Live. The 
second instalment of SWAM in 2015 saw three WA acts 
- Jake and The Cowboys, The China Blue Experiment and 
Foreign Architects - perform multiple sets at Beerfest in 
Singapore, one of Asia’s largest lifestyle events.

In 2015, WAM looked for other ways to assist WA bands 
in the international sphere. An approach was made 
to Sound Diplomacy to boost the WA bands playing 
at Canadian Music Week (CMW). The thinking behind 
this is that there are hundreds (sometimes thousands) 
of bands at international showcasing events and it is 
too easy to get lost in the line-up. By engaging local 
media and communications specialists we can create 
hype around our acts and help drive the right people 
to their showcases. At Canadian Music Week aka CMW, 
Shameem, The Love Junkies and Japanese Tongue 
Sisters benefited from this. 

In addition we took three artists managers to the Music 
Matters conference as part of the SWAM exchange and 
WAM’s program to upskill the artist management sector 
of the music industry. Xanthea O’Conner, Jacob Snell and 
Alex Paioff successfully applied to participate in this. 

Yes, WA has a great music scene. Yes, we punch above 
our weight. Yet, in order to maintain that position, it is 
imperative that we look outwards to understand the 
global issues that do have an impact here in WA. How we 
act on those is a local matter, but a holistic understanding 
of the global contemporary music scene is crucial to the 
future successes of our acts everywhere.
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CLAIRE HODGSON

SONG OF THE YEAR

Every year the WAM Song Of The Year 
competition offers massive exposure and valuable 
prizes, helping to further the music careers of 
talented emerging musicians based in WA. Always 
popular, this year was no exception, with 353 
entrants applying, representing 701 songwriters 
and 846 songs.

WAM Song Of The Year took things up a level in 2015 with 
the arrival of a bespoke online competition and judging 
platform, designed especially for the competition. 
The new platform meant the comp could move 
completely away from manual entries, saving hours 
of administration time. The platform also had other 
benefits such as making it much easier to involve high 
profile national and international industry leaders in the 
judging process, and making the judging component 
of the competition much easier to coordinate, 
and for the judges to listen to and score tracks.

The winners were revealed at the WAM 
Song Of The Year Awards Party, which took 
place at a new venue, the heritage listed 
B Shed warehouse at Fremantle Ports. 
With spectacular views of Fremantle 
Harbour and the Leeuwin sailing boat 
moored outside, the event featured 
performances from talented WA 
up-and-coming artists Lilt, Grace 
Barbé and Methyl Ethel, with 
DJ John Safari keeping the 
tunes going during breaks 
in the ceremony, and local 
comedian Alex Manfrin 
taking care of MC duties.

ADDITIONAL HIGHLIGHTS

 • Around 350 industry representatives and artists 
attended the awards to celebrate some of the best 
music to come out of WA from the previous year

 • 67 local, national and international industry expert 
judges took part in the judging process

 • Over $40,000 worth of prizes were distributed to  
WA artists

 • Nominees and all winners received extensive local 
and national publicity for their music

 • Greater national awareness of WA music was 
generated through the competition, aided 

by closer relationships and coverage with 
national media platforms

MORE INFO
wam.org.au/song-of-the-year-

2014-winners
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CLAIRE HODGSON

WAM FESTIVAL

The 2015 WAM Festival took place over four 
days from Thursday 5 to Sunday 8 November 
and included performances from 166 musical 
acts, at 25 venues, with 27 events and around 
10,000 people all celebrating WA original music. 
There was also an intentional focus on increasing 
the diversity and scope of all events, to include 
more artists, genres, plus more regional and 
indigenous acts.

Significant conceptual changes to the festival this year 
included moving the WA Music Awards back to opening 
night on the Thursday and including a Fremantle event 
on the Sunday, titled Sunday Best. Moving the WA Music 
Awards to a Thursday meant greater emphasis could 
be placed on the Friday showcases and also a new 
event, the Quay Note Boat Party, which was a catered 
networking cruise for all conference speakers and 
earlybird conference delegates. 

The Block Party was again the main focal point of the 
inaugural Saturday Spectacular, this year featuring an 
additional second stage, allowing for an increase of 14 
more showcasing artists, compared with last year’s 10.

ADDITIONAL HIGHLIGHTS

 • WAM Festival winning national media The Au 
Review’s Best WA Festival Award

 • Record number of WA acts of all genres showcasing 
over four days

 • Multiple label, booking agency and publishing offers 
were made to WA artists including Fait signing to 
Inertia and GAGA publishing

 • WAM Festival was seen to have contributed to Tired 
Lion winning triple j Unearthed, as well as Verge 
Collection and Hamjam being added to high rotation 
on triple j following their WAM Festival showcases

 • Multiple performance offers made to WA acts 
by Chinese festival promoter, Archie Hamilton of 
Splitworks 

 • Greater eastern 
states and 
international music 
industry awareness of 
WA acts and music scenes 
was generated, with closer ties 
developed between WAM, WA 
acts and industry and east coast and 
international music representatives. 

MORE INFO
wam.org.au/what-we-do/wam-festival

“THANK YOU so much for having me over 
for WAM. It was an incredible few days, 
I think some very healthy conversations 

and above all some amazing music. We’ve 
definitely come away from the festival 

putting offers on and closing some deals 
with Perth artists, so that’s great news 

for everyone. All in all WAM was fantastic 
and everyone involved was warm and 

hospitable. I enjoyed myself immensely.”

- Blake Rayner, Dew Process

WAM Festival

wam.org.au

Grrrl Pal at Block Party by Rachael Barrett
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“Thanks again for having me   as I already mentioned 
to you, it was a big step up from the 2014 event, which 

itself was great, so 2015 was just amazing! The live 
music was top notch   I think I saw one dud band out of 

about 20. I never see that sort of hit rate. As always, the 
one-on-one meetings were great, and in general it was a 

fantastic 4 days in your wonderful city.”

Nick Findlay, Assistant Music Director, triple j

Foxes at Soggybones WAM Festival Friday Showcase by Rachael Barrett

Testimonial

wam.org.au
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After doing a fantastic job of MCing in 2014, Tomás Ford returned to host 
the WA Music Awards, this time at the newly opened Jack Rabbit Slim’s in 
Northbridge. Packed with around 400 artists and interstate, international and 
local industry VIPs, a full-house was treated to performances from WA-based 
buzzworthy acts Gina Williams & Guy Ghouse, Joni In The Moon and Jacob 
Diamond.

ADDITIONAL HIGHLIGHTS

 • 169 industry experts independently voted to 
create a pool of nominees, then voted on the 
winners

 • Included in the WA Music Awards given away 
were 20 Category, nine Craft and six Public 
Voted awards

 • Multiple award wins were had by Tame Impala, 
Tired Lion, Methyl Ethel and KUČKA

 • WAM welcomed Helen Matthews (WA jazz 
legend and ex RTRFM presenter) and Paul Sloan 
(Managing Director Supersonic Enterprises, 
Heatseeker and Billions Australia) into the WAM 
Hall of Fame

 • Large attendance of eastern states and 
international industry proved interest in WA 
talent remains strong

 • Multiple award winners also featured on the 
40-track Kiss My WAMi CD compilation, which 
was distributed to radio stations, media and 
industry all over Australia, and made a Feature 
Album on RTRFM

 • Our number of media partners doubled, with 
highlight coverage .including from partners 
X-Press Magazine, TheMusic.com.au (through 
which the Public Voting platform was run), 
Tone Deaf, The Music Network, The Au Review, 
Pilerats, 720 ABC Perth, RTRFM and Cool Perth 
Nights

MORE INFO 
wam.org.au/what-we-do/awards

WA Music 
Awards

wam.org.au

Joni In The Moon at WA Music Awards by Rachael Barrett
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WA MUSIC 
CONFERENCE

CLAIRE HODGSON

The 2015 WA Music Conference was held at 
the State Theatre Centre of Western Australia 
and was the biggest in recent times with 
approximately 177 attendees; 64 local, national 
and international speakers; 14 panel sessions; 
one keynote; and over 100 speed dating sessions.

This year greater continuity between the WAM Festival 
showcases and WA Music Conference were encouraged, 
with the majority of conference panels taking place 
on the Friday to ensure more time for participants to 
take part in the earlier Saturday Spectacular events on 
Saturday. Conference attendees and speakers were also 
encouraged to attend events like Quay Note, the Block 
Party and WAM’s co-hosted installment of RTRFM’s 
Courtyard Club at the State Theatre, to better include 
speakers in these events and to ensure they had a great 
time. This aided in them being more invested in seeing 
and potentially working with WA artists. The strategy 
was a success, with multiple offers being made to WA 
acts from booking agents, labels and publishers, and the 
event receiving such great feedback from speakers that 
many indicated they are keen to return in 2016. 

ADDITIONAL HIGHLIGHTS

 • The event saw a massive 27% increase in ticket sales 
from the previous year

 • High level skills development and networking 
opportunities were provided to 177 members of 
the WA music industry in the form of 15 engaging, 
interactive and informative panel sessions, and over 
100 speed date meetings

 • The Quay Note networking boat cruise was a major 
success, with overwhelmingly positive feedback 
from conference attendees and speakers alike. Blake 
Rayner (Dew Process) also referred to Quay Note as 
a “world first”

 • The Quay Note was a key driver in selling tickets with 
a large portion of tickets sold in the earlybird phase 
of sales, where attendees were guaranteed access to 
the cruise as well as the WA Music Awards

 • The State Theatre venue added a massive amount of 
prestige to the conference and also worked very well 
with the activation of the Studio Underground foyer 
for conference registration and speed dating, and 
with three other rooms utilised for panels

WA Music
Conference

wam.org.au

Fred Pessaro Keynote at WA Music Conference by Rachel Barrett

 • The venue staff support and state-of-the art setup 
also provided a more professional presentation and 
facilitation of the event. Combined with the informal 
nature of the sessions, this aided in the networking 
opportunities for the participants (with people 
wanting to stay in the venue) and also an overall 
positive impression of the event

 • The decision to move the event to the State Theatre 
made a positive impact on attendees and speakers 
alike, with Nick Findlay from triple j commenting that 
the event was a “big step up” from the previous year

 • The conference venue also encouraged better 
continuity with the WAM Festival showcases due 
to close proximity to the venues and speaker’s 
accommodation at the Alex Hotel just next door

 • All of these aspects resulted in resoundingly positive 
feedback about the event and in 2016 WAM will 
again hold the conference due to the massive 
successes of 2015.

MORE INFO
wam.org.au/event/wa-music-conference-2015/ 
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“My only feedback would be unqualified praise for 
the whole conference, enjoyed all of the panels, 

meetings and showcase gigs immensely - getting to 
experience in a live context Perth bands I’ve enjoyed 

on record was brilliant. Congratulations again!”

- Simon Winkler, Music Director, Triple R

WA Music Conference by Rachael Barrett

Testimonial

wam.org.au

23



MARKETING &
COMMUNICATIONS

AAROM WILSON

With a new website and brand now firmly in 
place, 2015 was all about capitalising on these 
and evolving our MarComms strategies to 
better promote the diverse projects, events 
and undertakings WAM was involved in. We 
saw significant growth across our social media 
platforms (with all primary channels achieving 
increases in followers beyond the 15% KPIs), 
sought increased engagement with both industry 
and public stakeholders, placed greater emphasis 
on leveraging key influencers, and better 
promoted our partners and WAM’s successes. 
New relationships with media were struck, as 
well as greater diversification of media coverage 
to evolve with the changing media landscape.

SOCIAL MEDIA

FACEBOOK proved tricky, with its increasing moves 
towards favouring advertised content working to 
minimise both organic and paid reach. However, this 
had only minor effects on engagement, indicating more 
effective content creation to help combat their algorithm. 
Increased advertising spend also assisted this, and our 
following increased significantly due to several strategies 
to increase engagement with new audiences, exceeding 
our KPI -of a 15% increase.

↑  20.2 % Page Likes
>   62,337 Engagements
↑  3% Engagement/reach
>  1,217,494 Reach
↑ 48.3% Avg. Reach Per Post (Organic)
↑ 107.2% Avg. Reach Per Post (Paid)
↑ 66.7% Avg. Reactions, Comments & Shares Per Post

TWITTER saw a number of trending hashtags. As analyt-
ics were only installed in Sept 2014, we were only able to 
measure Sept-Dec to compare it with 2015, yet en-
gagement was consistent with global downward trends, 
indicating the need for usage of new platforms in 2016. 
Despite this, our stats far exceeded our 10% KPIs, and 
we trended on Twitter on numerous occasions.

↑  16.6% Followers
↑ 51.9% Impressions
>  Trended: #WAMFest #WAMAwards #SatSpec 

#SotaFest

Marketing &
Communications

wam.org.au
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INSTAGRAM became a more utilised platform, with 
excellent increases in followers and user engagement 
resulting. 
↑  162% Followers
>  4,987 Total Engagements (Total Likes & 

Comments)

SOUNDCLOUD was increasingly utilised as an effective 
method of internally distributing and promoting WA 
music, in particular with the Sounds Of The Pilbara and 
Wheatbelt Touring Circuit playlists seeing impressive plays 
for regional music to come out of those projects. It also 
proved an excellent tool to promote the WAM Festival/
Awards artists and Song Of The Year nominated songs.

↑ 28.4% Followers
↑  140.4% Plays

MEDIA COVERAGE

Sponsorships were again struck with X-Press Magazine, 
TheMusic.com.au and RTRFM, whilst new ones were 
gained with 720ABC, Pilerats, Tone Deaf, Cool Perth 
Nights and The Au Review. These new relationships were 
solidified with new presenting contract arrangements, 
assisting major projects to receive increases in total 
media coverage, despite the changing media landscape 
that saw a need to continually diversify our media 
targeting. Our relationship with 720 ABC strengthened, 
proving fruitful in promoting WA music.

>  482 WAM Festival-focused media stories
>  89 Artists promoted via 720 ABC Perth

WEBSITE

Whilst 2014’s figures were down on 2013’s due 
to the creation of our new website, the 2015 period 
saw www.wam.org.au experiencing large increases on 
nearly all key stats for 2015, including exceeding our 15% 
increase KPI targets. Only external figures were counted 
to give a more accurate picture of public consumption, 
and our 10% KPIs were blitzed across the board. When 
compared to last year, our top posts saw exceptionally 
increased social media engagement, and the highest 
ranking posts broadened from the usual WAM Festival 
and Song Of The Year content to posts on Wheatbelt 
Touring Circuit and Sounds Of The Pilbara. Again the 
website received the most traffic in the lead-up to and 
during the WAM Festival and Song Of The Year, yet we 
had more consistent spikes throughout the year, helped 
by the introduction of WAMedia Watch (focusing on 
external media promoting acts’ successes) and the new 
Opportunities section, as well as comfortably exceeded 
our KPI of 250+ website stories generated.

↑  37.1% Page Views
↑  18.5% Unique Page Views
↑  74.7% Users
↑  64.2% Sessions
↑ 300% Number of post in the Top 20 with 

highest-ranking social media engagements
>  7,520 Facebook engagements of Top 5 website 

posts 
>  1,986 Facebook Shares of Top 5 website posts

Marketing &
Communications

wam.org.au
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any other Moore Stephens firm.
 
 

 
AUDITOR’S REPORT TO THE MEMBERS OF 
THE WEST AUSTRALIAN MUSIC INDUSTRY  
ASSOCIATION INC. 

 
 
 
 

SCOPE 
 
 
THE FINANCIAL REPORT & COMMITTEE MEMBERS’ RESPONSIBILITY 
The financial report comprises the Statement of Financial Position, Statement of Comprehensive 
Income, Cash Flow Statement, accompanying notes to the financial statements, and the Statement by 
CEO for The West Australian Music Industry Association Inc. (the “Association”) for the year ended 31 
December 2015.  
 
The Association’s Committee is responsible for the preparation and true and fair presentation of the 
financial report. This includes responsibility for the maintenance of adequate accounting records and 
internal controls that are designed to prevent and detect fraud and error, and for the accounting policies 
and accounting estimates inherent in the financial report.   
 
AUDIT APPROACH 
We conducted an independent audit in order to express an opinion to the members of the Association.  
Our audit was conducted in accordance with Australian Auditing Standards in order to provide 
reasonable assurance as to whether the financial report is free of material misstatement.  The nature 
of an audit is influenced by factors such as the use of professional judgement, selective testing, the 
inherent limitations of internal control, and the availability of persuasive rather than conclusive evidence.  
Therefore, an audit cannot guarantee that all material misstatements have been detected. 
 
We performed procedures to assess whether in all material respects the financial report presents fairly, 
in accordance with the Accounting Standards, and other mandatory financial reporting requirements in 
Australia, a view which is consistent with our understanding of the Association’s financial position, and 
of its performance as represented by the results of its operations and cash flows. 
 
We formed our audit opinion on the basis of these procedures, which included: 
 
 examining, on a test basis, information to provide evidence supporting the amounts and disclosures 

in the financial report, and 
 assessing the appropriateness of the accounting policies and disclosures used and the 

reasonableness of significant accounting estimates made by the directors. 
 
While we considered the effectiveness of management’s internal controls over financial reporting when 
determining the nature and extent of our procedures, our audit was not designed to provide assurance 
on internal controls. 
 
INDEPENDENCE 
In conducting our audit, we followed applicable independence requirements of Australian professional 
ethical pronouncements and the Corporations Act 2001. 
 
QUALIFICATION 
It is not practicable for the association to establish controls over income from box office / ticket sales 
and certain types of other income, being entry fees, workshop fees and merchandise sales prior to entry 
into its financial records.  Accordingly, as the evidence available to us regarding revenue from these 
sources was limited, our audit procedures with respect to monies received from these sources had to 
be restricted to the amounts recorded in the financial records.  We are therefore unable to express an 
opinion as to whether income from these sources is complete.   
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QUALIFIED AUDIT OPINION 
In our opinion, except for the financial effects, if any, on the financial statements of the matters referred 
to in the qualification paragraph, the financial statements present fairly the financial position of The 
West Australian Music Industry Association Inc. as at 31 December 2015, and its results for the period 
then ended in accordance with applicable Accounting Standards and other mandatory professional 
reporting requirements. 
 
 

 
 
 

MOORE STEPHENS    SUAN-LEE TAN 
CHARTERED ACCOUNTANTS    PARTNER 
  
 
 
Dated this 11th day of April 2016 in Perth, WA. 
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Statement by CEO 
For the Year Ended 31 December 2015 
 
 
I, Michael Harris, Chief Executive Officer of the West Australian Music Industry 
Association Inc declare that: 
 

1. The attached financial statements present a true and fair view of the 
Association’s financial position as at 31 December 2015, and of its 
operations for the year then ended. 

2. The Association will be able to continue as a going concern and subject to 
existing arrangements with creditors as at 31 December 2015 will be able to 
pay its debts as and when they fall due. 

 
 
 

 
Michael Harris 
Chief Executive Officer 
West Australian Music Industry Association Inc 
 
Dated this 11th day of April, 2016 
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Statement of Financial Position 
As at 31 December 2015 
 
 Note 2015  2014 
  $  $ 
Current Assets     
Cash  171,986  150,277 
Receivables 2 40,086  49,174 

Total Current Assets  212,072 
 

199,451 
     
Non-Current Assets     
Property plant and equipment 3 823  1,615 

Total Non-Current Assets  823 
 

1,615 

Total Assets  212,895 
 

201,066 
     
Current Liabilities     
Accounts payable 4 6,149  (2,507) 
Sponsorship received in advance  40,000  37,300 
Grants received in advance 7 16,515  75,260 
Other deferred income  13,329  - 
Provisions and accruals 5 76,719  71,246 
Total Current Liabilities  152,712 

 
181,299 

Total Liabilities  152,712 
 

181,299 

Net Assets  60,183 
 

19,767 
     
Represented by:     
     
Accumulated funds     
Balance at beginning of year  19,767  (18,373) 
Current year earnings  40,416  38,140 

Accumulated Funds  60,183  19,767 

6
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Statement of Comprehensive Income 
For the Year Ended 31 December 2015 
 Note 2015  2014 
  $  $ 
Income     
Membership fees  24,004  24,976 
Box office  2,965  93,713 
Participant fees  19,103  29,148 
Project management fees  63,350  120,170 
Sponsorship  192,500  136,098 
Event funding  418,075  - 
Grants and subsidies 8 649,054  584,012 
Other income  43,552  552,973 

Total income  1,412,603  1,541,090 
     
Expenses     
Accounting and audit  11,310  5,510 
Advertising and marketing  44,536  89,835 
Bank charges/interest  1,532  2,077 
Computer costs  3,462  3,394 
Contractors  179,687  424,227 
Depreciation  792  2,061 
Events  420,525  164,343 
Hospitality  1,495  - 
Insurance  10,154  10,140 
Other expenses  3,331  (16,297) 
Other staff costs  4,012  4,165 
Performance costs  106,794  241,248 
Printing postage and stationery  4,348  5,233 
Rent and outgoings  21,883  22,458 
Repairs and maintenance  2,422  2,651 
Subscriptions  2,697  601 
Telephone and internet  7,561  7,480 
Travel and accommodation  19,752  6,388 
Salary and wages  479,186  476,923 
Superannuation  44,703  44,586 
Workers compensation  2,005  5,927 

Total Expenditure  1,372,187 
 

1,502,950 

Surplus  40,416 
 

38,140 
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Cash Flow Statement 
For the Year Ended 31 December 2015 
 
 Note 2015  2014 
  $  $ 
Cash flows from operating activities     
Grants and sponsorship received  1,511,809  1,531,399 
Other income  3,737  3,122 
Payment to suppliers and employees  (1,493,837)  (1,471,916) 
Net cash flows from operating 
activities 

 
21,709  62,605 

     
Cash flows from investing activities     
Payments for property plant and 
equipment 

 - 
 

(1,205) 

Net cash used in investing activities  -  (1,205) 
     
     
Net increase/(decrease) in cash held  21,709  61,400 
     
Cash at 1 January  150,277  88,877 

Cash at 31 December  171,986  150,277 
     
Cash balance at the end of the year is 
represented by: 

  
 

 

Cash at bank  171,986  150,277 
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Notes to the Financial Statements 
For the Year Ended 31 December 2015 
 
Note 1  Summary of Significant Accounting Policies 
This general purpose financial report has been prepared in accordance with 
Accounting Standards and other mandatory professional reporting requirements and 
statutory requirements. 
 
It is prepared in accordance with the historical cost convention.  The accounting 
policies are consistent with those of the previous year.  Comparative information is 
reclassified where appropriate to enhance comparability. 
 
The following is a summary of the material accounting policies adopted by the 
Association in the preparation of the financial statements. 
 

(a) Depreciation of property, plant and equipment 
Depreciation is calculated on a straight line basis to write off the net cost of 
each item of property, plant and equipment over its expected useful life.  
Estimates of remaining useful lives are made on a regular basis for all 
assets. 

 
(b) Taxation 

The Association is exempt from income tax by virtue of section 50-45 of the 
Income Tax Assessment Act (1997). 

 
(c) Grants 

Grants received for specific projects are brought to account as income in 
the period to which they relate.  Any grant monies received for specific 
projects in advance of the accounting period to which they relate are 
treated as a liability entitled “Grants Received in Advance”. 

 
(d) Cash 

For the purpose of the cash flow statement, cash includes deposits at call 
which are readily convertible to cash on hand and which are used in the 
cash management function on a day-to-day basis, net of outstanding bank 
overdrafts. 
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Notes to the Financial Statements (cont) 
For the Year Ended 31 December 2015 
 

(e) Acquisition of Assets 
The cost method of accounting is used for all acquisitions of assets.  Cost is 
determined as the fair value of the assets given up at the date of acquisition 
plus costs incidental to the acquisition. 

 
(f) Recoverable Amount of Non-Current Assets 

The recoverable amount of an asset is the net amount expected to be 
recovered through the net cash inflows arising from its continued use and 
subsequent disposal. 
 
Where the carrying amount of a non-current asset is greater than its 
recoverable amount, the asset is re-valued to its recoverable amount.  
Revaluation decrements are recognized as an expense in the income and 
expenditure statement. 
 
The expected net cash flows included in determining recoverable amounts 
of non-current assets have not been discounted to their present value as 
permitted by AAS 10. 

 
(g) Employee Entitlements 

(i) Wages, salaries and annual leave 
Liability for wages, salaries and annual leave are measured as the amount 
unpaid at the reporting date at current pay rates in respect of employees’ 
services up to that date. 
 
(ii) Long service leave 
A liability for long service leave has been calculated based on 8.667 weeks 
of paid leave after a minimum of 10 years continuous service. 
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Notes to the Financial Statements (cont) 
For the Year Ended 31 December 2015 
 
  2015  2014 
  $  $ 
Note 2:  Receivables     
     
Accounts receivable  39,246  49,029 
Less: Provision for doubtful debts  -  - 
Prepayments  840  145 

  40,086 
 

49,174 
 
Note 3:  Property plant and equipment     
     
Plant and equipment at cost  24,422  24,422 
Less:  Accumulated depreciation  (23,599)  (22,807) 

  823 
 

1,615 
 
 
Note 4:  Accounts payable     
     
Trade payables  3,799  (2,507) 
Other payables  2,350  - 

  6,149 
 

(2,507) 
 
 
Note 5:  Provisions and accruals     
     
Accrued audit fees  5,700  - 
Accrued superannuation  11,989  11,747 
Accrued staff entitlements  32,922  35,450 
Other accruals  15,628  10,189 
Accrued GST  10,480  13,860 

  76,719 
 

71,246 
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Notes to the Financial Statements (cont) 
For the Year Ended 31 December 2015 
 
Note 6:  Related party information 
 

(a) Board of Directors 
The names of the persons who held office as committee members of the 
West Australian Music Association Inc during the course of the financial 
year are as follows: 
 
Al Taylor   President 
Noah Shilkin  Vice President 
Steven McCabe  Treasurer 
Bel Skinner  Secretary 
David Hyams   
Jacob Snell 
Jo Carson 
Simon Reed 
Leanne Casellas 
Anton Mazandarani 
 

 
(b) Related Party Transactions 

There were no material transactions between the Association and any 
related parties during the year. 
 

(c) Remuneration of Committee Members 
The committee members receive no remuneration from the Association. 

 
 
Note 7:  Grants received in advance 
 
Grant  Grantor  Amount 
International Scoping China 

 
Department Foreign 
Affairs and Trade 

 
12,857 

Annual Regional Roundtable  DCA  3,658 

   
 

16,515 
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Notes to the Financial Statements (cont) 
For the Year Ended 31 December 2015 
 
Note 8:  Grants and subsidies 
 
  2015  2014 
  $  $ 
     
DCA Core  348,444  343,302 
DCA Project  117,360  138,710 
Australia Council  50,000  50,000 
State government grants  75,750  - 
Local government grants  47,500  37,000 
Other national funding  10,000  15,000 

  649,054 
 

584,012 
 
 
Grant Income Department of Culture and Arts Projects 
 
Project    Revenue 
Core Funding    76,757 
International    14,000 
SWAM    17,300 
Regional    9,303 
    117,360 
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